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F2 2643 | - Aims to help students acquire English language skills in preparation for a tertiary education
(H ) in the English medium

*Designed to ensure a progressive and systematic development of the listening, speaking,
reading and writing skills as well as the linguistic competencies.
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F2 2643 | - Aims to help students acquire English language skills in preparation for a tertiary education
(H ) in the English medium

*Designed to ensure a progressive and systematic development of the listening, speaking,
reading and writing skills as well as the linguistic competencies.
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Students need to pass the necessary assessments in order to progress to the next level.
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Level 3 (Advanced) — Preparation for Academic English
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1 Introductions and Initial Discussion on Globalization 2
2 Assignment and Assesment 2
3 Globalization & Business Today 2
4 Theory and Practice & Strategies 2
5 Group Discussion and presentations 2
6 National Differences in Culture 2
7 Theory and Practice & Strategies 2
8 Group Discussion and presentations 2
9 National Differences in Political Economy 2
10 Theory and Practice & Strategies 2
11 Group Discussion and presentations 2
12 Ethics in Internaltional Business 2
13 Theory and Practice & Strategies 2
14 Group Discussion and presentations 2
15 International Trade Theory 2
16 Theory and Practice & Strategies 2
17 Group Discussion and presentations 2
18 Foreign Direct Investment 2
19 Theory and Practice & Strategies 2
20 Group Discussion and presentations 2
21 Financial markets and institutions 2
22 Theory and Practice & Strategies 2
23 Group Discussion and presentations 2
24 The Strategy Of Investment 1 2
25 Theory and Practice & Strategies 2
26 Group Discussion and presentations 2
27 The Strategy Of Investment II 2
28 Theory and Practice & Strategies 2
29 Group Discussion and presentations 2
30 Stocks and their Valuations 2
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1 Marketing and Integrated Marketing Communications 2
2 Theory and Practice & Strategies 2
3 Group Discussion and presentations 2
4 The Marketing Communications Plan 2
5 Theory and Practice & Strategies 2
6 Group Discussion and presentations 2
7 Understanding the Media 2
8 Theory and Practice & Strategies 2
9 Group Discussion and presentations 2
10 Selling and Sales Management 2
11 Theory and Practice & Strategies 2
12 Group Discussion and presentations 2
13 Advertising 2
14 Theory and Practice & Strategies 2
15 Group Discussion and presentations 2
16 Sales Promotion 2
17 Theory and Practice & Strategies 2
18 Group Discussion and presentations 2
19 Direct Marketing 2
20 Theory and Practice & Strategies 2
21 Group Discussion and presentations 2
22 Publicity and Public Relations 2
23 Theory and Practice & Strategies 2
24 Group Discussion and presentations 2
25 Sponsorships 2
26 Theory and Practice & Strategies 2
27 Group Discussion and presentations 2
28 Merchandising 2
29 Theory and Practice & Strategies 2
30 Group Discussion and presentations 2
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1 Financial Management 2
2 Accounting and Finance 4
3 Theory and Practice & Strategies 2
4 Group Work 2
5 Double Entry and Book Keeping Process 2
6 Theory and Practice & Strategies 2
7 Group Work 2
8 Measuring and Reporting Financial Position Limited Companies 2
9 Theory and Practice & Strategies 2
10 Group Work 2
11 Measuring and Reporting Financial Performance 2
12 Theory and Practice & Strategies 2
13 Group Work 2
14 Measuring and Reporting Cash Flow 4
15 Theory and Practice & Strategies 2
16 Group Work 2
17 Analyzing and Interpreting Financial Statements 4
18 Theory and Practice & Strategies 2
19 Group Work 2
20 Introduction to Management Accounting Marginal Costing 2
21 Theory and Practice & Strategies 2
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1 Marketing and Integrated Marketing Communications 2
2 Theory and Practice & Strategies 1
3 Group Discussion and presentations 2
4 The Marketing Communications Plan 1
5 Theory and Practice & Strategies 1
6 Group Discussion and presentations 2
7 Understanding the Media 1
8 Theory and Practice & Strategies 1
9 Group Discussion and presentations 2
10 Selling and Sales Management 1
11 Theory and Practice & Strategies 1
12 Group Discussion and presentations 2
13 Advertising 1
14 Theory and Practice & Strategies 1
15 Group Discussion and presentations 2
16 Sales Promotion 1
17 Theory and Practice & Strategies 1
18 Group Discussion and presentations 2
19 Direct Marketing 2
20 Theory and Practice & Strategies 2
21 Group Discussion and presentations 2
22 Publicity and Public Relations 2
23 Theory and Practice & Strategies 2
24 Group Discussion and presentations 2
25 Sponsorships 2
26 Theory and Practice & Strategies 1
27 Group Discussion and presentations 2
28 Merchandising 2
29 Theory and Practice & Strategies 2
30 Group Discussion and presentations 2
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1 Introduction to Management and Organizations 2
2 Management 2
3 Yesterday and Today 1
4 Corporate Strategy 1
5 Class Tutorial 1
6 Class Presentation Preparation 1
7 Class Presentations 1
8 Review and Quiz 1
9 The Business Environment 1
10 Corporate Strategy 1
11 Class Tutorial 1
12 Class Presentation Preparation 2
13 Class Presentations 2
14 Review and Quiz 1
15 Group Problem Solving 1
16 Decision Making Process 1
17 Class Tutorial 1
18 Class Presentation Preparation 2
19 Class Presentations 2
20 Review and Quiz 1
21 Organizational Structure 2
22 Motivation 2
23 Class Tutorial 2
24 Class Presentation Preparation 2
25 Class Presentations 2
26 Review and Quiz 2
27 Delegation 2
28 Authority 2
29 Responsibility 2
30 Leadership 4
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1 Introduction to Economics Concepts, and Economics System 2
2 Microeconomics vs. Macroeconomics 2
3 Scarcity & Choice Production Possibility 2
4 Class Tutorial Review & Quiz 1
5 Economic System Capitalist System, Command and Mixed Economy 2
6 Theory of Marginal Utility and Indifference Analysis 2
7 Concepts of Utility, Total Utility and Marginal Utility 2
8 Class Tutorial Review & Quiz 1
9 Circular Flow, Demand Curve & Law of Demand 2
10 Supply Curve and Law of Supply 2
11 Markets in Action, Elasticities of Demand and Supply Price Control 2
12 Class Tutorial Review & Quiz 1
13 Theories of the Firm; Production & Cost Long & Short Run 2
14 Production Factors, Law if Diminishing Marginal Returns 2
15 Production In long run, Return to Scale 2
16 Class Tutorial Review & Quiz 1
17 Theories of the Firm, Profit and loss 1
18 Revenue Curves, Profit Maximisation 1
19 Concept of Profit, Loss Minimization 1
20 Class Tutorial Review & Quiz 1
21 Structure of Markets Perfect Competition & Monopoly 1
22 What is Market Structure Classifying Markets, 1
23 Short & Long run Equilibrium, Monopoly 1
24 Class Tutorial Review & Quiz 1
25 Structure of Markets Government Functions Goods 2
26 Oligopoly, Cartels, Price Leadership 2
27 Equilubrium, Long and Short, Kinked Deman Curve 2
28 Class Tutorial Review & Quiz 2
29 Market Failure, Functions of the Government 2
30 Public Goods, Externalities Benefits 2
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1 Introduction to Statistics 2
2 Displaying Data, Bar Chart,Histogram, Descriptive Statistics 2
3 Theory and Practice & Strategies 2
4 Group Work 2
5 Normal Distribution 1
6 Theory and Practice & Strategies 2
7 Group Work 2
8 Scatter Plots, Correlation 1
9 Theory and Practice & Strategies 2
10 Group Work 2
11 Linear Regression, Contingency Table 1
12 Theory and Practice & Strategies 2
13 Group Work 2
14 Surveys, Experiments 1
15 Theory and Practice & Strategies 2
16 Group Work 2
17 Probability 1
18 Theory and Practice & Strategies 2
19 Group Work 2
20 Sampling Distribution Models, Confidence Intervals Means 1
21 Theory and Practice & Strategies 2
22 Group Work )
23 Sampling Distribution Models, Confidence Intervals Means 2
24 Theory and Practice & Strategies 2
25 Group Work 2
26 Inference for one proportion 2
27 Theory and Practice & Strategies 2
28
29
30
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1 Introduction Marketing for the 21st Century 2
2 Importance and Scope of Marketing 1
3 What is Marketing Core Concepts 1
4 Class Tutorial Review & Quiz 2
5 Developing Strategies and Market Plan 1
6 Value Chain, Strategic Planning Corporate and Division Planning 1
7 Strategic Business Unit Resource Assignment 1
8 Class Tutorial Review & Quiz 2
9 Marketing Environment and Research 2
10 Information Gathering and Marketing Information Systems 2
11 Micro/Macro Environment & Analysis 2
12 Class Tutorial Review & Quiz 2
13 Consumer Behavior and Business Market 2
14 Influences on Consumer Behavior, Buyers decision process 2
15 Organizational Buying Business Buying Process 1
16 Class Tutorial Review & Quiz 2
17 Segmentation Targeting and Positioning 1
18 Levels of Market Segementation and Effective Segementation 1
19 Evaluating and Positioning plus Identifying Competitive Advantage 1
20 Class Tutorial Review & Quiz 2
21 ProductStrategy and Services management 1
22 Characteristics and Classifications, Levels of Product 1
23 Product& Brand Relationships Product line Co—Branding 1
24 Class Tutorial Review & Quiz 2
25 Pricing Strategies, Understanding Pricing 2
26 Consumer Psychology and Pricing, Setting Price Adapting Price 2
27 Alternatives to Price Increases and Competitors Responses 2
28 Class Tutorial Review & Quiz 2
29 Managing Markets Marketing Channels 2
30 Researching Markets 2
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F2 2643 | - Aims to help students acquire English language skills in preparation for a tertiary education
(H ) in the English medium

*Designed to ensure a progressive and systematic development of the listening, speaking,
reading and writing skills as well as the linguistic competencies.
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Students need to pass the necessary assessments in order to progress to the next level.
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